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1	 8/2011	 9/2010	 8/2011	 9/2011	 9/2008	
2	 Four	Years	 Four	Years	 Four	Years	 Four	Years	 Four	Years	
3	 Freshman	 Sophomore Freshman	 Freshman	 Senior	
4	 20	 21	 19	 18	 22	
5	 Yes	 Yes	 Yes	 Yes	 Yes	
6	 B,C	 A,	B,C,D	 A,B,C	 B,	C	 D	
7	 Yes	 Yes	 Yes	 Yes	 Yes	
8	 Less	 Less	 Less	 The	same	 The	same	
9	 Yes	 Yes	 Yes	 No	 No	
10	 Yes	 Yes	 Yes	 Yes	 Yes	
11	 B,yes	 A,B,C,D,	 A,yes‐b,yes‐
d,yes‐e,yes	
B,C,D,E	 B,yes		
12	 D	 D	 D	 D	 D	
13	 A,B,C	 A,B,C,D	 A,B	 B,C,D	 B,C	
D	
14	 B	 C	 C	 B	 C	
15	 No	 No	 No	 No	 No	
16	 No	 No	 No‐c	 No‐a,b,c	 No	
17	 No	 No	 Yes‐	a,b	 No‐a,b,c	 Yes‐	a		
18	 No	 No	 Yes	 No	 Yes	
19	 No	 No	 Yes,	has	
explanation
No	 No	
20	 No	 Yes	 No	 Yes	 No	
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	 No	_____	 Yes			_______	 	






































































































	 	 	 	
21.	Do	you	think	RenRen	and	Facebook	basically	serve	the	same	function?	
Yes	_________			No_________	
If	No,	state	the	difference:	
_________________________________________________________________________________________________
_________________________________________________________________________________________________	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	ABSTRACT	
	 Research	regarding	Chinese	online	population	behaviors	on	the	Internet	is	
limited.		Social	Networking	Systems,	such	as	RenRen	(“China’s	Facebook”)	and	
Facebook,	continue	to	become	more	prevalent	in	our	world’s	society	and	afford	
individuals	opportunities	to	publish	and	share	personal	information	with	others	
online.	This	study	investigates	the	on‐line	habits	of	Chinese	students	who	have	been	
living	and	studying	at	Union	College	for	at	least	six	months,	and	compares	their	
primary	usage	of	the	networks	RenRen	and	Facebook.	This	research	provides	
preliminary	results	concerning	how	the	respondents	feel	regarding	the	combination	
of	American	cultural	influence	and	greater	“freedom	of	expression”	afforded	to	
Facebook	SNS	users,	how	this	affect	and	changes	their	online	behavior(s).	These	
students	come	from	a	society	that	focuses	on	community	and	collectivism,	as	
opposed	to	individual	pursuits,	but	Internet	communications	create	more	of	a	focus	
on	the	individual	through	social	networks,	even	in	China.	The	Chinese	government	
monitors	and	censors	all	online	media	content.	This	study	questions	how	Chinese	
students,	who	have	functioned	in	a	society	that	expects	self‐imposed	restrictions,	
behave	once	they	are	immersed	in	an	environment	where	they	can	openly	express	
themselves	without	state	censorship.	
	
	
	
	
	
	
	
	 	
	
	
	
	
